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Hiv/aids education 

l Various target groups

l Various behaviors

l Various contexts and cultures

l Various educational strategies
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Health Education 

'any planned combination of learning 
experiences designed to predispose, 
enable, and reinforce voluntary behavior 
conducive to health in individuals, groups, 
or communities' 

(Green & Kreuter, 1999)
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Health Promotion

'any planned combination of educational, 
political, regulatory, and organizational 
supports for actions and conditions of living 
conducive to the health of individuals, 
groups, or communities' 

(Green & Kreuter, 1999)



00002-E-6 – 1 December 2002

Health Promotion Tools

l Education

l Resources and pricing

l Regulation
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Health Promotion Objectives

l Primary prevention (e.g. risk reduction)

l Early detection and treatment (VCT)

l Patient care and support (e.g. family care)
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Developments in health promotion

l Planned activity

l Collaborative planning

l Ecological approach

l Theory-based
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State-of-the-art in health promotion research 

1. Needs assessment: behavioral and social 

diagnosis

2. Program development and implementation

3. Evaluation

Parallel state-of-the-art in aids education research
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Needs Assessment

l Getting to know the target population, understanding their health 

problems

l Various research disciplines (anthropology, social psychology)

l Various research methods (e.g. surveys, FGD, thick 

descriptions)

l Various theories and/or models (e.g. social cognition models)
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Correlates of Behavior

l Examples Personal Correlates 

– Knowledge
– Risk perceptions
– Attitudes
– Beliefs
– Values
– Self-efficacy
– Expectations
– Skills

l Examples External Correlates

– Norms
– Social support
– Reinforcement
– Access to resources
– Polices
– Organizational climate
– Barriers
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Program Reviews and Meta’s

l Youth (e.g. Kaaya et al., 2002; Johson et al, 2003)

l Developing world (e.g. Merson et al, 2000)

l Drug users (e.g. Van Empelen et al, 2003)

l Stigma (e.g. Brown et al, 2003)

l VCT (e.g. Weinhardt et al, 1999)

l Women (e.g. Ehrhardt & Exner, 2000)

l Hetero adults (Rotheram-Borus et al, 2000)

l MSM (e.g. Kelly, 2000)
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Review outcomes

l We can make a difference

l Hiv/aids education most likely to be effective 
when:
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Describing program design and production
Intervention Mapping

Needs assessment

1. Specification of program objectives

2. Selection of theory-based strategies

3. Program design, pilot and production

4. Planning adoption and implementation 

5. Planning evaluation
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Intervention Mapping
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Intervention Mapping Step 1
Specification of Objectives

1. What does the target population has to do to perform 

the health behavior? – performance objectives

2. What does the target population has to learn to be 

able to do what you like them to do? – change 

objectives

3. Target group segmentation



00002-E-17 – 1 December 2002

Intervention Mapping Step 2

l Identify and select theoretical methods -- general 

processes for influencing changes in the determinants 

of behavior and environmental conditions 

l Translate methods into strategies -- practical 

techniques for the application of methods in ways that 

fit with the intervention group and the context in which 

the intervention will be conducted 
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Methods for Individual Change
examples

l Fear Appeals

l Affective Appeals

l Persuasive Communication

l Social Support

l Modeling

l Goal setting and relapse prevention

l Et cetera
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Methods for Environmental Change
examples

l Mass Media Portrayals

l Mobilising Social Networks

l Community Organization

l Empowerment

l Media and Policy Advocacy

l Et cetera
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Considerations for Using Affective Appeals

Affective appeals useful when

l Audience is familiar with issue (e.g., humour may overcome 

selective attention)

l Audience is undecided or confused

But not when

l Audience has strongly negative attitudes
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Intervention Mapping Step 3
Program Design and Production

1. Operationalize the strategies into plans that consider 

implementers and sites

2. Develop design documents and produce materials

3. Guard design process

4. Pretest draft programs and materials with intervention 

groups and implementers 
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Strategy design

l Collaboration with creative resources (e.g. text writers, 
graphic designers, illustrators, video producers)

l Strategies should match ‘life and language’ of target 
population

l Intervention Mapping: collaboration with target 
population, pretests

l Gaps regarding use of language, visuals, text design
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Intervention Mapping Step 4
Planning for Adoption, Implementation and Maintenance

1. Develop a planning group linking program designers 
and users

2. Specify objectives for adoption/implementation

3. Select methods and strategies to facilitate program 
adoption and implementation

4. Design and produce an adoption and implementation 
program
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IM Step 5: Planning Evaluation 

l Develop an evaluation map 

l State process and effect questions 

l Develop or select indicators and measures using the 

matrices

l Specify evaluation designs and write the plan: who

collects what data among whom, when with what

purpose?
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State-of-the-art in hiv/aids education research
some gaps

l Correlates of subskills

l Effectiveness of specific methods

l Methods to change environmental conditions

l ‘Creative’ process of strategy design


